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Topics

Branding / Marketing
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Leadership
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Social Media

About Brendan Kane

Brendan Kane is a growth hacker for Fortune 500 corporations, brands and celebrities. He
thrives on helping brands systematically find and engage new audiences who reward relevant content, products and services with their attention and
spend.

Brendan started his career at Lakeshore Entertainment where he oversaw all aspects of Lakeshore’s interactive media strategy. At Lakeshore, he
worked on 16 films that generated worldwide gross of $685 million dollars. While at Lakeshore, Brendan pioneered the first ever influencer campaigns to
effectively promote Lakeshore's movies. 

Brendan went on to build applications and platforms for celebrity clients Taylor Swift, Rihanna, Xzibit, Charles Barkley, Michael Strahan, super model
Adrianna Lima and pro skateboarder Ryan Sheckler. Brendan is known for creating an innovative application for Taylor Swift and Rihanna that can
automatically turn any Facebook profile into a website in less than 60 seconds. The applications and platforms Brendan created for his celebrity clients
have been accessed by 50 million+ people worldwide. 

He also served as a consultant for the NHL and NFL Players Association on how to bolster their digital offering to both players and fans. 

In partnership with MTV, Brendan conceptualized and built an advertising technology that monetized consumer to consumer interaction within social
networks. This technology was utilized by MGM, Lionsgate, Sony, Yahoo, MTV, Rockband and Vice Magazine. 

Brendan helped grow Strike Social to one of the top social media buying intelligence companies in the world. Strike Social runs over 2,500 advertising
campaigns a day for brands such as; Disney, Fox, NBC, Netflix, XBOX Linkedin and many notable fortune 100 companies.

Brendan is most recently known for generating one million followers in 100+ counties in less then 30 days. He went on to publish the best selling book;
One Million Followers breaking down how he was able to achieve such feat.

Select  Keynotes

How to get  a  mi l l ion fol lowers in  30 days

It no longer takes years and millions of dollars to gain the attention of millions of people around the world. And no longer is this attention limited
to major corporations, mainstream brands, or celebrities—now virtually anyone’s content can reach millions of people.

However, with more than 60 billion messages sent on digital platforms each day, those who want to gain mass exposure need a growth strategy
and need to know how to best take advantage of the numerous social platforms available. In this session, digital and innovation strategist
Brendan Kane will show participants how to:

Uncover the core insights about establishing and growing digital audiences that he learned by building online platforms for A-listers
including Taylor Swift and Rihanna

Gain an authentic, dedicated, and diverse online following from scratch in less than 30 days and how participants can do the same

Create unique and valuable content that will engage their core audience

3811 TURTLE CREEK BLVD., SUITE 475, DALLAS, TX 75219
TEL 214.420.1999

Page 1 of 2



Build a multi-media brand through platforms like Facebook, Instagram, YouTube, Snapchat, and LinkedIn.

Additionally, this interactive experience allows participants to ask specific questions related to their brand’s social media needs and,
just as Brendan does for his corporate clients such as MTV, Paramount Pictures, and IKEA, they’ll have the opportunity to receive
tailored strategies in minutes.

This session will guide participants not only in social media growth and benefits, but also in creating an effective worldwide brand. It’s time to
stop being a follower and start being followed.

Select  Book  T i t les

2018:  One Million Followers: How I Built a Massive Social Following in 30 Days
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