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About Kindra Hall
Kindra Hall is President and Chief Storytelling Officer at Steller Collective, a consulting
firm focused on the strategic application of storytelling to today’s communication
challenges. Kindra is one of the most sought after keynote speakers trusted by global
brands to deliver presentations and trainings that inspire teams and individuals to better
communicate the value of their company, their products and their individuality through
strategic storytelling.
What began as a storytelling assignment in 5th grade, grew into a passion for not only telling stories, but a mastery for teaching others the methods and
science of storytelling so they can better tell their own.
She was a National Champion storyteller (yes, they have those), member of the Board of Directors of the National Storytelling Network and has her
master’s degree in communications where she conducted original research studying the role of storytelling in defining and revealing organizational
culture.
Kindra is a former Director of Marketing and VP of Sales. Today, Kindra’s work can be seen at Inc.com, Entrepreneur.com and as a contributing editor for
SUCCESS Magazine. Kindra’s message spans all industries and her clients include Facebook, Hilton Hotels, Tyson Foods, Target, Berkshire Hathaway
and the Harvard Medical School. Her much anticipated book will be released by Harper Leadership in the fall of 2019.
Regardless of the industry, Kindra has become a conference favorite for her clients. The blend of inspiration and education in her keynotes mean that
audiences leave feeling excited and equipped to finally put their stories to work in a tangible way.
Kindra lives in Manhattan with her husband, young son and daughter. When she is not traveling around the world speaking, Kindra can usually be found at
spin class or in Central Park with her family.
Select Keynotes
Blow Up Branding Story Strategy - Every Marketer’s Secret Weapon
This keynote teaches brands and marketers the single most important skill necessary to break free of the old-school, feature/benefit marketing
and turn their story into marketing gold. Kindra builds a compelling psychological case for making the storytelling shift. In today’s high-touch,
content-rich, gone-viral environment, great marketing requires more than taglines and flashy brochures. The strength of a brand is no longer
measured by how well you can tell your customer who you are; the strength of your brand is measured by how well your customer can tell their
network who you are and what you’re about. How do you get your customers talking? Give them a great story to tell. This keynote gives
attendees a blueprint for creating compelling, irresistible stories to enhance marketing messages of all types and across all industries. Even
the most dry, data-driven companies have a story that will draw customers in and keep them coming back for more. Kindra teaches attendees
the exact formula for finding, crafting and telling stories for maximum effect. The result of this keynote is talented marketers who are equipped
with the skills needed to compete in this new messaging playing field. The best story wins every time.
Stand Out Sales - The Irresistible Sway of Strategic Storytelling
This fast-paced keynote will have your sales force re-thinking how they pitch, propose or present to clients. Kindra, a former vice president of
sales, breaks down the power of strategic storytelling to influence buyer’s behavior and, ultimately, close more deals. This keynote easily aligns
and adds depth to your existing sales methodology. Kindra walks through compelling, even shocking, research proving story’s ability to render
Page 1 of 4

price irrelevant, fast-track trust and likability, double efforts and create a lasting, advantageous impression. Capturing attention in today’s
distracted marketplace requires a sophisticated strategy that appeals to both logic and emotion. Kindra teaches audiences the stories they
must be able to tell, how to find them, and in which sales scenarios they will yield maximum results. She inspires audiences and gives them the
confidence to switch to the story default in high-stakes sales situations to increase their effectiveness, enhance their relationship, and
ultimately generate more revenue. The prevailing outcome of this keynote will be a sales organization more capable of connecting with clients
and able to stand out in a competitive sales environment.
Story Your Way to Success In Direct Selling
This keynote will revolutionize the way your distributors approach every sales interaction—switching from product facts to telling engaging
stories. As the personal storytelling advisor to New York Times Best Selling author Darren Hardy, Kindra empowers direct sellers to switch to
the story default for maximum impact. The greatest leaders in the network marketing industry influence, motivate and inspire their prospects
and teams. This requires more than knowledge about the products or understanding of the compensation plan; a consultant’s success is
entirely dependent their ability to communicate the transformation joining their company creates. Second only to developing the courage to
seek new prospects, transformational storytelling is the most important skill for success in the direct selling industry. Through compelling
research, profound case studies, and captivating stories of her own, Kindra will elevate individuals on all levels of your company. The outcome of
this keynote is an army of individuals ready to change lives with the story of how your company changed theirs.
The Irresistible Power of Strategic Storytelling
(Customized for Sales, Leadership, Marketing or Women’s Conferences)
The shift from a transactional economy to a connected one has people scrambling; when surveyed, companies admit they believe a substantial
portion of their revenue is under threat as a result. Businesses, brands, sales forces, marketing teams and leaders at all levels are desperately
trying to capture attention and resonate with consumers who expect more. Is there a secret weapon? A silver bullet to humanize and connect?
Yes. The answer is strategic storytelling.

The problem? In its rapid rise in popularity, “storytelling” has been reduced to in-actionable jargon. Every day businesses and individuals miss
critical opportunities to connect with their elusive audiences in powerful and profitable ways because they lack a storytelling skill. Until now.

Kindra Hall has presented for audiences around the world and across industries to equip them with this essential skill for success. Far from
jargon or fluff, Kindra’s approach to storytelling is razor-sharp and immediately actionable. The result: Using Kindra’s blueprint for effective
storytelling, attendees leave empowered and equipped to close more sales, build better relationships, or blow up their brands by leveraging the
irresistible power of their stories.

Learning Objectives
·

Understand the psychology behind strategic storytelling—to fully take advantage of it

·

Gain clarity on what a story actually is—a nuance lost in the sensationalism of the word

·

Learn how to access the unlimited supply of stories within each brand and/or individual

·

Discover the biggest storytelling mistake and how to avoid it

·

Breakdown the 3 Step Storytelling Process

·

Study the anatomy of a fail-proof story for maximum impact

·

Determine the many opportunities for telling the stories for results

The Non-Profit Secret Weapon - Strategic Storytelling to Raise More Funds and Change More Lives
This keynote transforms how non-profit fundraising is done. As an advisor on major campaigns that doubled donations over the prior year, Kindra
challenges the current non-profit messaging methods and inspires organizations to seek , craft and tell their stories. Connecting with donor
emotions is a critical component to a successful campaign. Unfortunately, many non-profits default to inundating their donors with statistics to
prove value instead of telling stories to endear givers to the cause. This keynote will encourage an essential messaging shift—starting with
story to raise more funds. Through compelling research, profound case studies, and captivating stories of her own, Kindra will elevate individuals
on all levels of the organization. From board members to development officers, the outcome of this keynote is to develop an army of storytellers
committed to raising unprecedented funds to change the world the way only your organization can.
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Women Who Lead - Standing Out and Moving Up with Your Story
This keynote empowers women to leverage the stories within themselves to stand out and move up in a competitive, often male-dominant
environment. Kindra challenges women’s tendency to downplay skills, moderate ideas, diminish education and belittle experience to offset the
risk of sounding arrogant or becoming disliked by offering an effective, authentic alternative. Storytelling. Women’s well-documented and
professional debilitating inability to “sell themselves” means a lifetime of missed opportunity. Fortunately, for women who seek to motivate,
champion ideas, influence teams, or rise through the ranks—a strategically told story will produce more results, build relationships and build a
powerful professional brand. This keynote will teach women exactly why story is the most effective communication tool to both convey
information and influence action or behavior. Attendees will learn how to find their own motivating, influential stories, learn the biggest
storytelling mistake top-level executives and brands make and how to avoid it, as well as master the anatomy of the perfect story. The session
is fun, high-energy, and instantly applicable and the outcome is women equipped to reach their full potential.
Select Book Titles
2 0 1 7: Story Your Way to Success in Direct Selling
2 0 1 3: Otherwise Untold: A Collection of Stories Most People Would Keep to Themselves
Select Articles
How to Find Your Story
Each of us has an unlimited amount of great story material locked in our memories.
4 Takeaways From 2 Powerful Women's Stories of Loss and Defeat
The do's and don’ts for when your own story takes an unexpected turn, and how to use that story to your advantage.
The 1 Thing You Should Never Cut Out of a Presentation (But You Probably Do)
Our obsession with brevity (140 characters and 15 second clips) means some of the most engaging parts of presentations are hitting the
cutting room floor. If you want your presentations to actually matter, don't cut the details. Here's why.
Select Testimonials
Because of Kindra, story has become a huge part of what we do at my United Way. We’ve dialed back on spouting out our statistics and goals
and have started telling more stories to support our goals and successes. Professionally, Kindra has helped me achieve one of the most pivotal
years in my career.”
— Amber Striegel, Director of Marketing Communications at United Way of Central Indiana

“I have worked for the American Heart Association for almost 10 years and never have I worked with someone who has Kindra’s incredible
talent in developing stories.”
— American Heart Association

I am very accustomed to public speaking and proficient at spouting facts and figures to an audience. Recently, I did not want to bore my
audience with my usual information-packed address, so Kindra took my own experiences and information and helped me create a heartfelt
memorable message.
— Betsey Bayless, former Secretary of State, AZ

We surveyed the attendees after the summit and over 95% of attendees ranked Kindra's message as "extremely valuable" and a large number
stated that "storytelling" was one of the top skills they developed or enhanced from the summit.
— Con Agra

“The highest for outstanding scores, across the board!”
— Distilled
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“You were the #1 rated breakout with 100% of your ratings as “Exceeded Expectations.”
— Driving Sales Executive Summit
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